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Abstract: The development and promotion of the cultural and creative sector in the area, which is subject to the
present study, allows the region to be economically revitalized. In this study, | will track and analyze the opinions of
poets, writers, artists, and craftsmen on the issues of the creative sector, as well as the activity of the companies in
the sector. For that purpose, | conducted a study which analyzes the problems thoroughly. The study is based on
interviews and impressions of personal meetings with participants. Some of the questions in the questionnaire are
entirely related to the activity of the company or the craftsman/artist, others refer to their knowledge of the
legislation in this field. Natural and anthropogenic resources are also important for the further development of small
and medium-sized creative enterprises. The three towns have rich historical, archaeological, architectural,
ethnographic, and religious resources. There are eco-trails and biking trails, mountain biking competitions combined
with visits of the tourist sites take place every year. In the past, the following crafts were developed in the area:
grocery stores, copper smithery, barbers, production of barrels, wine making, cradery, clothing and tailoring,
production of wooden building materials, wheat production, production of agricultural machinery and weapons,
blacksmithing, furriery, milling, sacks production, shoemaking, knitting, production of harnesses, pubs, lime
factories, bakeries. There are also some preserved crafts such as production of antique weapons, blacksmithing
(wrought iron processing), cutlery, stonemasonry, and others. The crafts embroidery, handicraft, and pottery are
preserved and practiced in the towns of Dragoman and Godech, pottery in Godech is supported by a non-
governmental organization conducting courses for the educational institutions. Micro-enterprises and small and
medium enterprises in the cultural and creative industries encompass the sub-sectors radio, television, Internet and
new media, photography, fashion design, cultural tourism (provision of services in the field of tourism - hospitality
and restaurant services and related services). The joint work of local authorities and people and non-governmental
organizations wishing to start work in any form to support and develop the creative industries is of great importance.
Keywords: crafts, creativity, economic growth, innovation, regional policy.
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Pe3rome: Pa3BurneTo W MOMyNSpU3UPAHETO HA KYJITYpHHS M TBOPUYCCKHS CEKTOp B HM3CIeIBaHAaTa 0o0JacT JaBa
BB3MOJKHOCT 32 HMKOHOMHYECKAa PEBHTAIM3AIMS HAa pErHOHa. B HACTOSIMIOTO W3ClelBaHE IIe Mpociens |
aHaJIu3upaM MHCHUETO Ha MOCTH, MUCATCIIU, XYJOXKHUIW WU 3aHAATUYUU I10 npo6neM1/1Te Ha TBOPYCCKHA CEKTOD,
KaKTO M JAeHHocTTa Ha (upmuTe B cekTopa. 3a TasH LeN HPOBEIOX NPOoyduBaHEe, KOETO MOAPOOHO aHaIU3Upa
npobnemure. [IpoyuBaHeTo € HampaBeHO Ha 0a3a MPOBEKJIAHETO HA aHKETH W BIEYATICHUS OT JIMYHH CPEIld C
YYaCTHUIIUTE B HETO. Yact ot BBIIPOCUTE B aHKETHUTE KapTHU Ca CBBbP3aHU U3LAJIO C ﬂeﬁHOCTTa Ha (prMaTa 501050
3aHAATYUATA/TBOpEIA, IPYTH CE OTHACAT 10 MO3HAHUATA UM B HOpMaTHBHATA ypezada B Ta3u obusact. [Ipupogaure n
AHTPOIIOTCHHH PECYPCH Ca BaXKHH M 32 MO-HATATHITHOTO PAa3BUTUE HA TBOPUYCCKUTE MAJKU U CPEIHH MPEIIPUSTHU.
Tpure rpama paszmonarar ¢ 0OOraTH HCTOPHUKO-apXEOJIOTHYCCKH, APXUTCKTYPHH, ETHOTPAPCKH M PEIUTHO3HU
pecypcu. Mma wu3rpajeHd €KOMapUIpyTH M BEJIOMAapUIPYTH M €XEroJHO C€ MPOBEXIAT BEJIOCHCTE3aHMs IO
IUTAHUHCKO KOJIOE3/ICHE, ChYETaHO ¢ 00XO0 Ha TYPHUCTHUYSCKUTE 00eKTH. B MHHAIOTO B paiioHa ca ce MPaKTHKYBaIH
CJIETHUTE 3aHASTU: 0AKAJICTBO, OAKBPHKUHUCTBO, OPBCHAPCTBO, OBYBAPCTBO, BUHAPCTBO, aPAKYUICTBO, IPEXapCTBO
Y IIMBAY€CTBO, MPOM3BOJICTBO HA IPBEHU CTPONUTEITHH MaTepHAIH, )KATAPCTBO, HAIIPAaBa HAa 3EMEJICJICKH MAIIMHU H
OPBXHSI, KOBAYECTBO, KOXKYXapCTBO, MEIHHYAPCTBO, MYTaBUMHCTBO, OOYIIapCTBO, IUIETAYECTBO, HAMpaBa Ha
caMapu (capadecTBo), KpbuMapcTBo, (adpuku 3a Bap, xynebomekapcTBo. MiMa W HAKOW 3ama3eHd 3aHAsITH KaTo
HalpaBa Ha CTAPUHHH OPBHXKUS, KOBaueCTBO (00pabOTKa Ha KOBAaHO JKEJA30), HOXKAPCTBO, KAMEHOAEJICTBO | 1p. B
rpagoBete Jparoman u ['ojeu ca 3ama3eHd W ce MPAKTUKYBAT 3aHAsTUTE OPOJEPUU U PBKOJAEIHE, TPHHYAPCTBO,
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KaTo B rpax ['omed rppHUApCTBOTO € MOANIOMAraHo OT HEIPaBHUTEIICTBEHA OPraHHW3aLMs, MPOBEXKIAIIa KypcoBe 3a
ydeOHHUTE 3aBeleHUs. MHUKpPONpEnnpusATHATa M MalKUTe M CPEeAHM mpeanpuarus B cdepara Ha KynrtypHo-
TBOpPYECKUTE WHAYCTpHH OoOXxBamaT nojcekropure Pamno, Tenesusus ,MuTepHeT M HOBH Memmu, Portorpadmus,
Mopnen muzaitn, Kynrypen typussm (IIpenocraBsHe Ha ycinyru B cdepara Ha TypusmMa — XOTEIHEPCTBO H
PECTOPaHTHOPCTBO M CHIIBTCTBAINM yciayrn). OT 0ocoOeHO 3HaueHHE € ChbBMecTHaTa paboTa Ha MECTHUTE BJIACTU H
XOpaTa U HENpPaBUTEJICTBEHUTE OPraHM3alMy, JKeJlaelld Ja CTapTUpaT JEHHOCT IMoJ KakBaro u jaa e ¢opma ¢ nen
MOJIIOMaraHe 1 pa3BUTUE HAa TBOPUECKUTE UHAYCTPHH.

Kiro4oBu 1yMH: 3aHasITH, TBOPUECTBO, UKOHOMHUECKHU PACTeXk, HMHOBAIUH, PETHOHAIHA TOJUTHKA.

1. PREAMBLE

The present research aims to study the activities of all craftsmen, artists, writers, artists and small and medium-sized
enterprises and companies in the area of research. For this purpose, two questionnaires were developed with
questions related to their work and their future development at the entry of the creative industry and its sub-sectors.
In the past, the following crafts were developed in the area: grocery stores, copper smithery, barbers, production of
barrels, wine making, cradery, clothing and tailoring, production of wooden building materials, wheat production,
production of agricultural machinery and weapons, blacksmithing, furriery, milling, sacks production, shoemaking,
knitting, production of harnesses, pubs, lime factories, bakeries. There are also some preserved crafts such as
production of antique weapons, blacksmithing (wrought iron processing), cutlery, stonemasonry, and others. The
crafts embroidery, handicraft, and pottery are preserved and practiced in the towns of Dragoman and Godech,
pottery in Godech is supported by a non-governmental organization conducting courses for the educational
institutions. Micro-enterprises and small and medium enterprises in the cultural and creative industries encompass
the sub-sectors radio, television, Internet and new media, photography, fashion design, cultural tourism (provision of
services in the field of tourism - hospitality and restaurant services and related services).

2. RESULTS, ANALYSIS, DISCUSSIONS.

The results of the questionnaire for the study of the attitudes of amateur artists and practitioners of artistic crafts,
artists, writers, artists, etc. on the territory of the municipalities of Slivnitsa, Dragoman, Godech regarding the
opportunities provided by the development of the cultural and creative industries in the region and Bulgaria are
presented in the following way:

1. Men Women
| 66,66% | 33,33% |
2. Education?
| 0,00% | 22,22% | 77,77% |
Primary education Secondary education Higher education
3. How long have you been practicing this craft?
| 0,00% | 0,00% | 11,11% | 88,88% |
Less than 5 years 5-10 years 10-15 years 15- 20 years
4. From whom did you learn the skills and the intricacies of the craft? Do other members of your family

practice a craft? Please describe.

Most often, the respondents have had or still have relatives that practice a similar activity. Others have been driven

to such an activity out of curiosity or involved thanks to their teachers or close friends.

5. Did you know that the craft you practice is in the priorities for development of Bulgaria and Europe and in

the future, will you have the opportunity to improve your economic and social situation? Please describe your

wishes and requirements for development of your business now and in the future.

| 22,22% | 77,77% |

Yes No

55.55% of the respondents - craftsmen, artists, writers, artists and others - describe their wishes and

recommendations for development of their business activity now and in the future.

6. What is the realization of the product / service you offer? Please describe.

For craftsmen, the realization is very difficult due to the high value of the products, the weak markets and the

competitive Chinese goods. The artists work on demand, they organize exhibitions at local community centers or

sell their products in local bookshops. Writers and poets issue books, collections of short stories and poetry through

sponsors and also provide them to municipal libraries.

7. What is the number of products / services you have produced for the past year?

Craftsmen perform 2-3 orders for gifts, artists have about 5 painted paintings, and writers and poets write several

poems or short stories.

864



KNOWLEDGE - International Journal Vol. 19.2
September, 2017

8. If such an opportunity is provided, would you like to develop your skills, qualities, and potential?

66.66% of the respondents wich to develop their skills and their potential, the remaining 33.33% have no desire or
spare time.

9. Do you want to pass on the skills and insights of the craft to other people who are interested in it?

88,88% | 11,11% |

Yes No
10. Are you aware of the opportunities to use the measures of the Rural Development Program 2014-2020? Measure
6. Development of farms and enterprises. Sub-measure 6.2. Start aid for non-agricultural activities; Sub-measure
6.4.2 Investments in support of non-agricultural activities under the Thematic sub-program for development of small
farms; Measure 7 Basic services and renovation of villages in rural areas; Sub-measure 7.2. Investments in creating,
improving or expanding all types of small-scale infrastructure; Sub-measure 7.5. Investments for public use in
recreational infrastructure, tourist information and small-scale tourist infrastructure; Sub-measure 7.6. Studies and
investments related to maintaining, restoring and improving the cultural and natural heritage of the villages;
Measure 19. Local development support under LEADER (BOM - community-led local development)?
Yes No I know about it but am not aware of the details. I will get acquainted with it.

33,33% | 22,22% | 22,22% | 22,22% |

11. Are you aware of the opportunities of the Operational Program "Innovation and Competitiveness” 2014-2020
Priority Axis 1: Technological Development and Innovation; Investment Priority 1.1: "Technological Development
and Innovation"; Priority Axis 2: Entrepreneurship and Growth Capacity for SMEs. Investment Priority 2.1. "Access
to finance for entrepreneurship”; Investment Priority 2.2 "SME Growth Capacity"?

Yes No I know about it but anmnot aware of the details. I will get acquainted with it.

11,11% | 55,55% | 22,22% | 11,11% |

The questionnaire for the opinions and attitudes of the people working in the field of cultural and creative industries
on the territory of Slivnitsa, Dragoman, Godech municipalities has other characteristics.

The survey is aimed at clarifying the problems and challenges faced by the region west of Sofia municipality related
to the opportunities for the development of the creative industries (cultural and creative industries) that it provides
(for companies, small and medium-sized enterprises). In the original questionnaire, | have inserted a brief definition
of the creative industries and their scope in order to make it easier for the respondents.

1. General information about the company / institution: 100% of the respondents provide correct contact information
and contact details of their companies.

2. Do you have a website?

If yes, please write the web address - 71.4% of the surveyed companies provide a correct internet address of their

company.
No, but I plan to have one No, | do not plan to have one I do not know
| 14,28% | 14,28% | 0,00% |

3. What national / European legislation do you know? Please describe.
85.7% of respondents are not aware of the national or European normative documents in their field of activity, the
remaining 14.28% use the services of consultants.
4. How long have you been developing business in that field?
1-3 years 3-5 years 5-10 years 10 and more years

0,00% | 14,28% | 28,56% | 57,12% |

5. How did you decide to develop exactly in this field? Please describe.

Regarding the surveyed companies, those in the sector of "Radio, Television and New Media" have many years of
experience; in the "Photography" sector - young and energetic people, retired people with low income; in Fashion,
Fashion Design - young people with interest in fashion; in the "Cultural Tourism" sector - Hospitality and
Restaurant Management, there are people willing to be economically and socially prosperous in the region.

6. What is the number of your company's staff?

100% | 0,00% | 0,00% | 0,00% | 0,00%

0-10 10-50 50-100 100-150 over 250
Companies in the tourism industry have the highest number of employees.
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7. What services / products do you provide to your customers? Please describe.

The companies involved in the survey offer the following types of products / services: Delivery and distribution of
Cable TV and Internet; Photo-video services, Eco and rural tourism; Fashion agency - employing extras, singers,
dancers.

8. What education do your employees have?

0,00% | 84,68% | 14,28% |

Primary education Secondary education Higher education

Among the employees of the companies in the cultural and creative sector, the share of people with completed
secondary education is about 85%, followed by those with higher education - 14%.

9. How do you know about the innovations and good practices applied by other companies in your area of activity?

Specialized web sites 42,84%
Electronic media / Radio and television 28,56%
Institutions for business development and consulting | 14,28%
services

Specialized services and departments in the | 14,28%
municipal administration

Relatively large is the share of companies that are aware of the novelties and applied good practices from other
competing companies through the opportunities and achievements of Internet technologies and the electronic media
and radio and television. Other businesses that develop their activities with the help of European funds rely for
advice on introducing good practices and innovations to business development and advisory companies, specialized
state companies and departments in the municipal administration.

10. Do you approve the actions of the municipal administration regarding the policy of promoting and introducing
innovation, new technologies, development of some of the "new" economic sectors and the transition to a
knowledge-based economy?

42,84% | 14,28% | 14,28% | 28,56% | 0,00% | 0,00% |

Yes Rather yes Definitely no No Rather no Definitely no
There is a large percentage of approval of the actions of the municipal administrations because in some of the
studied municipalities there are already strategic documents for the development of the cultural and creative
industries. The local initiative groups for development also have a major role.
11. Have you applied for a European project to fund your business?

28,56% | | | | 71,4% |

Yes When for the last time? Was your project approved? What is the value? No

71% of the companies have not applied for an European funding project, the other 28.6% have applied and have had
their project approved. This is due to the fact that these companies have a small number of employees (they fall into
the category of microenterprises) and their activity in most cases is developed on the territory of the particular
municipality by location.

12. Are you aware of the opportunities related to the use of the measures of the Rural Development Program 2014 -
2020 - Measure 6. Development of farms and enterprises. Sub-measure 6.2. Start aid for non-agricultural activities;
Sub-measure 6.4.2 Investments in support of non-agricultural activities under the Thematic sub-program for
development of small farms; Measure 7 Basic services and renovation of villages in rural areas; Sub-measure 7.2.
Investments in creating, improving or expanding all types of small-scale infrastructure; Sub-measure 7.5.
Investments for public use in recreational infrastructure, tourist information and small-scale tourist infrastructure;
Sub-measure 7.6. Studies and investments related to maintaining, restoring and improving the cultural and natural
heritage of the villages; Measure 19. Local development support under LEADER (BOM - community-led local
development)?

28,56% | 42,84% | 28,56% | 0,00% |

Yes No I heard about it but don’t know the details I will get acquainted with it

Most of the respondents gave a negative response — 43%, positive response was given by nearly 28.6%, another
28.6% of the respondents have heard about the program and its measures but don’t know details. The reason for that
distribution is the activity of the local initiative groups and the development opportunities they offer.
13. Are you aware of the opportunities of the Operational Program "Innovation and Competitiveness" 2014-2020
Priority Axis 1: Technological Development and Innovation; Investment Priority 1.1: "Technological Development
and Innovation"; Priority Axis 2: Entrepreneurship and Growth Capacity for SMEs. Investment Priority 2.1. "Access
to finance for entrepreneurship"; Investment Priority 2.2 "SME Growth Capacity"?
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14,28% | 57,12% | 28,56% | 0,00% |

Yes No I heard about it but don’t know the details I will get acquainted with it
The reason for that distribution is the fact that the information given to the managers of microenterprises regarding
“Rural Development Program 2014-2020” is not enough.

3. CONCLUSIONS OF THE POLL (QUESTIONNAIRE):
As a result of the opinions of the artisans, artists, painters, etc., it is clear that, in order to develop the cultural and
creative industries, attention should be paid to the following:

v Adequate measures by municipalities and specialized administrations to involve artists in the development
of the cultural and creative industries;

v Provision of access to markets for their goods and services; Organization of festivals and exhibitions aimed
primarily at craftsmen;

v Promotion of their activities by all possible means;

v Measures for protection and support of Bulgarian goods against cheap goods from China, Turkey, etc.;

v Writers and poets have a proposal to create literary clubs or day centers at the community centers or

schools where regular gatherings for exchange of experience and literary readings could be held.
The following conclusions can be drawn fom the SME poll (questionnaire):

4 All surveyed companies belong to the micro-enterprise sector;

v A large number of companies have actual web addresses, which is a prerequisite for their future
development;

v About 60% of companies have been active for more than 10 years. Nearly 72% of the companies have not

applied to finance their activities through EU funds and programs. 43% of the companies do not know the
opportunities provided by the Rural Development Program 2014 - 2020, 57% are unaware of the opportunities
provided by the Operational Program "Innovation and Competitiveness"” 2014-2020.

CONCLUSION

According to the survey results, the region has a chance to develop the cultural and creative industries if the
municipal administrations take the necessary measures to revive and develop the crafts that have been preserved,
and the other cultural and creative industries sub-sectors will be further and developed. The well-educated
population of the three municipalities determines the development of the specific creative sectors. The available
anthropogenic and natural resources in the region will play an important role in the development of cultural tourism.
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